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2 Sw
im

 England is the national 
governing body for sw

im
m

ing in 
England. W

e help people to learn 
how

 to sw
im

, enjoy the w
ater, 

and com
pete in our sports of 

sw
im

m
ing, diving, w

ater polo and 
synchronised sw

im
m

ing.

Sw
im

M
ark is our quality 

accreditation for clubs. It 
recognises good governance 
and effective, ethical and 
sustainable club developm

ent 
and grow

th. Clubs w
hich have 

achieved Sw
im

M
ark standards 

also autom
atically receive Sport 

England’s Clubm
ark status.

About



3 D
ESIG

N
ATIO

N
S 

A special logo has been created for each of 
the three Sw

im
M

ark levels.  

Clubs m
ay use their aw

arded designation 
logo on all m

arketing collateral to 
com

m
unicate to custom

ers that you have 
achieved the Sw

im
M

ark standard of quality 
operation. 

The logos are:
• 

Sw
im

M
ark Essential Club

• 
Sw

im
M

ark N
etw

ork M
em

ber
• 

Sw
im

M
ark Perform

ance [discipline]

The proportions and positioning of the 
elem

ents are carefully considered and 
should not be altered, distorted or colour 
adjusted w

hen reproduced or applied to any 
com

m
unication.

W
here possible the full colour version 

should be used in all com
m

unications.
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4 SW
IM

M
A

R
K  LO

G
O

 
EXC

LU
SIO

N
 A

N
D

 M
IN

IM
U

M
 SIZE

The clear space for our Sw
im

M
ark logo has 

been defined as the height of the letter ‘a’ 
in M

ark as show
n. This area m

ust rem
ain 

clear of other graphical elem
ents including 

im
agery and text. The exclusion zone can 

be increased but never decreased.

To ensure quality of definition and legibility, 
the logos m

ust not be reproduced sm
aller 

than 7m
m

 in height for print and 20px for 
screen. Som

e reproduction techniques 
m

ay not be capable of retaining the desired 
clarity, so it is advisable to test applications 
prior to production w

here possible. 

Sw
im

M
ark

Logo G
uidelines

Version 1.0
Copyright ©

  A
m

ateur Sw
im

m
ing Association (“Sw

im
 England”)  2017

7m
m



5 C
O

LO
U

R
 A

N
D

 M
O

N
O

 LO
G

O
S

These are the colour and m
ono versions for 

the Sw
im

M
ark logos.

The proportions and positioning of the 
elem

ents are carefully considered and 
should not be altered, distorted or colour 
adjusted w

hen reproduced or applied to any 
com

m
unication.

The reversed out version show
n bottom

 
left is reserved for use on our solid brand 
colours only.
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6 PR
IM

A
RY C

O
LO

U
R

 PA
LETTE

The Sw
im

M
ark palette has been created to 

provide consistency and build recognition 
across our com

m
unications. O

ur aqua 
colours, inspired by the environm

ent 
that w

e w
ork in, are balanced by the our 

signature interpretation of England red.
 W

here possible our colours should be 
reproduced using Pantone spot colours. 
W

hen this is not suitable, refer to the values 
stated across the other colour system

s.

SPEC
IA

L A
PPLICATIO

N
S

Som
e reproduction techniques, including 

em
broidery and fabric printing, m

ay alter 
colour appearance. It is advisable to test 
all special applications prior to production. 
Perm

ission m
ust be granted by Sw

im
 

England before any colour variations  
are m

ade.
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7 SW
IM

M
A

R
K LO

G
O

 C
LO

TH
IN

G
 EXA

M
PLE

Show
n here is our preferred placem

ent of
the Sw

im
M

ark logo on your club team
 

shirts. 

W
here m

ore than one logo appears on
clothing, the prim

ary logo should appear on
the left breast as show

n, and support logo
on the right.

Your club logo is show
n here as the 

prim
ary logo and positioned on the left; the 

Sw
im

M
ark logo is show

n as the support 
logo and positioned on the right.
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8 B
efore subm

itting any artw
ork for approval please check 

that all of the relevant guidelines in this docum
ent have 

been follow
ed.

If you have any queries about usage or the w
ork you are 

producing, please contact the relevant contact at Sw
im

 
England for help and advice.

C
O

N
TA

C
TS

Karen W
illiam

s
H

ead of B
rand and M

arketing

T:  01509 640343 (D
D)

M
: 07583 083635

E: karen.w
illiam

s@
sw

im
m

ing.org

M
elanie Pollard

H
ead of D

esign

T: 01509 640232 (D
D)

E: m
elanie.pollard@

sw
im

m
ing.org
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